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-—— xternal support is required, i.e. beyond
~ resources of the public sector, private
~ commercial sector, and households/users

themselves




QuestlonsJ*

atextsfierEVVIVINWillimest:
SIECTI er motivate external, especially
cbnor 'Support?

- rlow should limited external support be
= Jest focused to support large-scale
-‘-" flmpact’?
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~» \What are key challenges to increasing
external support for HWM?




IWiiBtamatters to programmers/donors?
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- Hrox 51 benefit (Water guality; health)
m Id settings under conditions of
-~ a tual use (effective)
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: “ﬁroven program strategy
""“_‘(sustalnable, scaleable, affordable,
cost-effective)
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- rl\/\/l\/l ISH Undamentally about local actions,
If) L ortlve national and international
g ‘environment (e.g. policy)
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= 1l :.*?S — care/support, PMTCT

= L 'itio'n
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=V Emergency / humanitarian response — e.g.

cholera outbreaks, disaster response
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Stribution of global deathsHieme.
digrhea forrchildren < 5ryears
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@ south and east
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O sub-Saharan
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O Near East/
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B Americas

(based on WHO, 2000)




Hygiene Access to Improved water supply

Mgelnlelile ]t Communication methods Hardware o
Improved sanitation

Social mobilization

: L Household Technologies
Community participation

— Soap
— Water containers
— Chlorine solution

Social marketing

Hygiene Improvement
for
Diarrheal Disease Prevention

Enabling Policy improvement
Environment

Institutional strengthening

Community organization

Financing and cost-recovery

Cross-sector & PP partnerships
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Poss]ollEE r use o‘f external gg.ppgrt
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Telrejgig ___sub3|d|es — €.0. vouchers

Hrom( n—somal marketing; CBD; schools;
rlm

ﬂit guarantees — for lending to
manufacturers, distributors, consumers

~ = Technology verification
» Technical assistance
® Monitoring and evaluation

preguct sub“rdrés — 1may. be approprlate
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/ HWI\'/'I Activiti

2l marlm’-two products —
uR (W/ PSI) — €.0. Zambia,
scar Nigeria, Pakistan, Haiti
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LUSAID's HWMActiviti
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nmrxr Jal partnerships (w/ JHU/CCP) — e.q.
JrJ onw c (SWS)
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LUSATD'S HWMFActiviti _,-_,

_ rketlng ofm.products— C’s Safe
"‘:; e (SWS) and P&G's, P R W/ PSI
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SC fo]ff]n-*_ |aI partnerships (w/ JHU/CCP) — e.g.
JrJrloer (SWS)

- JaJ rmonltormg and evaluation (w/
_/HIP CDC, others) — e.g. Nepal




o USRID's HWM Activitiess: =

» Soclel) arketingﬁof%ﬁapFoduéts — CIDC’s Safe
WetelaSystemi (SWS) a d P&G'S PuR w PSI

e.0). 7r|r'c'-: VigGagasecars INIOEres; P2 :

SC Qmme clal partnerships (w/ JHU/CCP) —e.g.
mlorw\ (SWS)

—Desi an, monltorlng and evaluation (w/
= US :]D/HIP CDC, others) — e.g. Nepal
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— **’E"plmtatlon of diverse program entry points (e.d.
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- scehools, antenatal care) for HWM within broader
hyglene Improvement efforts (w/ USAID/HIP,
CDC, UNICEF) — e.qg. Ethiopia, Madagascar, Peru,
Malawi
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t elemenits: bottle, disinfection
abel. brochure

.u-@'e ncentratlon 0.4% sodium hypochlorite
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= .I . 'Capaclty 500 ml = 2000 L treated water.
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- rJJJrJJ/ JIJO dized™™
— gfojell liction price: US$O 44
SICONS “mer price. US$0.31

- rJJJ_ W E|ght of product (box of 12
9oLt es=7kqg)

_fgh transportation cost
= - |imited rural penetration
~ = Price too high for poor, rural communities
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March 2000 January 2004 August
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izl ntiall reduiction in' consumer price
E Oroc jetion| cost US$0.27, retail price $0.15

- Jrﬂ r ease and lower cost of transport
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= Eut - still waiting to see if this has been
~ translated into large increases in sustained
use, especially among rural populations.




HWM Challen -
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/demonstrat.m scale with multiple products

u,targetlng for maximum public health impact on
J en 624 months

JéveJr 0 ng reasonably (but not overly!) precise
rr‘wrr\ Iies of programmatic effectiveness, cost-
SEfiectiveness; and cost-benefit for priority strategies
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'éachlng agreement on a common indicator that can be
mIJed up for reporting at the policy level on what is

= Deing achieved — not sales or distribution, but something

~  related to effective use
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ralways el aloou programs notjust
I6gies; or products

| 5_-. atélk to health and use the language of

L\stwf* to use limited external resources In a

T_ geted way — geography, population, stratgies

-~ & Need a mix of interventions and products to

achieve large scale use — but we need to be able
to report what Is being achieved in some
cohesive way




	Household Water Management:  What motivates external support?
	Assumptions…
	Questions…
	What matters to programmers/donors?
	Context
	Public Health Context for HWM
	Distribution of global deaths from diarrhea for children < 5 years
	
	Possibilities for use of external support
	USAID’s HWM Activities
	
	USAID’s HWM Activities
	Aman Tirta
	USAID’s HWM Activities
	USAID’s HWM Activities
	Case study: Sur’Eau in Madagascar:(Phase 1: March 2000 – August 2004)
	Phase 1 Challenges
	Product Improvement
	Sur’Eau case study:  What was achieved?
	Key HWM Challenges
	To sum up…

