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The tobacco industry denies that
anti-tobacco
advertising messages
15% of total tobacco
advertising messages

advertising plays a role in
encouraging people to smoke or
increasing the amount smoked,
but the research suggests
otherwise. As governments
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acknowledge the harm caused by

tobacco and the need to

discourage its use, restrictions

and outright bans on tobacco
advertising are becoming
common. Partial restrictions are
notorious for leading to other N
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while partial restrictions have
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limited or no effect.
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Cigarette packaging plays an CA
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increasingly important role as

advertising restrictions are
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implemented. Packet design plays

an important role in establishing
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brand imagery and competing for pwunmcs
potential customers. Many MBIQUE
countries are advocating plain
packaging. Some also propose the
banning of certain words such as e
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